Press Release
Renault chooses Hardis Group to digitize its supply chain
The car manufacturer has opted to work with a French company to accelerate the digitization of
its global supply chain. Hardis Group’s inventory-taking drone solution was presented to French
President Emmanuel Macron when he visited the MCA Maubeuge plant alongside Renault
Chairman and CEO Carlos Ghosn.
Grenoble, November 8, 2018 – Hardis Group, a consulting firm, digital services company and
independent software vendor, announces a joint innovation partnership with Renault to digitize the
car manufacturer’s logistics processes. The agreement is a major milestone in the deployment of
Hardis Group’s strategic plan, as the firm looks to harness connected devices, cloud platforms and
AI solutions to accelerate the digital transformation of its manufacturing and logistics clients.
Renault has been introducing new digital technologies at its plants in recent years, and has
embarked on a drive to modernize its IT system. Now, in 2018, the manufacturer has teamed up
with Hardis Group to roll out a joint innovation and digitization program across its entire global
supply chain. As part of the agreement, Renault has opted for Hardis Group’s Reflex WMS
warehouse and factory logistics management system and is currently deploying the solution at its
MCA Maubeuge plant, where it trials all new digital technologies.
Renault has also deployed Hardis Group’s inventory-taking drone solution, Eyesee, which was
presented to French President Emmanuel Macron and Renault Chairman and CEO Carlos Ghosn
when they visited the Maubeuge plant on Thursday, November 8, 2018.

About Groupe Renault
Groupe Renault, which has been making cars since 1898, is now an international corporation with a presence
in 134 countries and sales of 3.76 million vehicles in 2017. Today, the company has over 180,000 employees,
36 manufacturing sites and 12,700 sales outlets worldwide. To meet the major technological challenges of
the future while continuing to pursue its profitable growth strategy, Groupe Renault is focusing on
international expansion. To this end, it is drawing on the synergies of its five brands (Renault, Dacia, Renault
Samsung Motors, Alpine and LADA), electric vehicles, and its unique alliance with Nissan and Mitsubishi
Motors. With a 100% Renault owned team committed to the Formula 1 World Championship since 2016, the
brand is involved in motorsport, a real vector of innovation and awareness.
https://group.renault.com/

About Hardis Group
Hardis Group, a consulting firm, digital services company and independent software vendor, is committed to
accelerating the transformation of its clients’ value chains, information systems and supply chain.
Its teams support the strategic, organizational and technological transformations of companies in order to
increase their competitive edge. They design, develop and integrate differentiating solutions, capitalizing on
the most innovative technologies (cloud, platforming, artificial intelligence, IoT, robotics, etc.). Hardis
Group’s Reflex software suite and Eyesee inventory drone enable international companies to meet the
challenges of efficient logistics operations in warehouses, factories and stores all over the world.
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Remaining independent since its creation in 1984, Hardis Group cultivates the spirit of initiative, the creativity
and talent development of its 1,000 employees to sustain its growth, and the long-term trust of its 2,500
clients. Hardis Group achieved a turnover of 99.1 million euros in 2017. It has offices in Grenoble (head
office), Paris, Lyon, Lille, Nantes, Bordeaux, Geneva, Madrid and Utrecht.
www.hardis-group.com/en
www.reflex-logistics.com/en
www.customer-platform.com
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